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Private label

Value % growth vs. previous year

1 4. 00/0 Global

Europe

‘ Private label share capture West Europe
could be 25% of all grocery \

= East Europe
sales within 10 years ’

North America

Asia Pacific

Afiicsi Middla Esist — 43.6%
Latin America - 27.8%

Source: NelseniQ RMS MAT Q2 2023
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Good &
Gather-

Signature

Wood-Fired Crust Pizza

%

i e a WUl Good&
Spinach | { Gather

& Goat Cheese ' 4 “Q-Ws. & V& w Signature

With Tomato Sauce and Topped
with Skoed Goot Choose,
Tomatoes & Spenach

ho Acttrl Flvors or Prsservetam
Nade wih Feel Creem

Alfredo Truﬁle

Pasta Sauce

C —

Made with Real Cream, ; }?’9 :
i%3lisn Summar Black Truffles 57500
& Extra Virgin Ollve Oil L
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INFUSED wit CHILIES
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VIO INCREASINGLY GOES BY HER BIRTH NAME JING AND WAS BORN N CHEXGHI
Al S A TRAINED CHEF TO SHARE MEANINGFUL FLAVORS THAT OPEN PEUH!I"I(

- FLY BY JING .

) NOTTRADITIONAL, BUT PERSONAL _ 33

LIK

IN-THE WALL

RESTAURANTS IN CHENGDU THAT ARE SO

THIS
TASTES
DIFFERENT

JINIAOYd
NVNHIIS
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& _
AN cHu\"

} ASAVORY CRUNCHY.HOT SAUGE THAT YOU Wil
i , N0 YOURSELFPUTTING ON EVERYTHING'

nillaice cream, friedieggs, vegetables/mea. caifs

ERS TO THE HOLE
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DELICIOUS THEY ATTRACT PEOPLE
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Wanting to jump on the viral
snack train... follows link to

Caviar snacking all holiday long  #stitch with P @dzaslavsky | posting the golden osetra caviar  This is a TikTok viral food | wish | Do any caviar brands wanna
6, alihooke > 248.6K would genuinely love to try but...  review nextie #caviar... didnt try.. let's just hope | forget... hook us up? LMy monthly bill...

@R vannapadilla.. > 6922 & jupywrid D 176.7K @ alluredbeauty > 10.7 @ queencitytre... D> 2.5M

Myifavorite
L Y N S :
'(\-Z;a.v_lz-.)rSnagk«q

——
- " -

'
N

Here's another awesome caviar  Midnight Snacking #caviarbutter Some chives would have been Affordable caviar deep dive... Snack time is back
snack to try! #caviar... #fitnessbread #markyscaviar delicious with this, needed som... #affordablesnacks... #markyscaviar ...

’ dishingitwith... > 10.3K ‘ dzaslavsky D 897.9K 0 trinhdoesthi... D 175K a bethennyfra... ©@ D 929.4K ‘: dzaslavsky D 1.4M



A S { X R

= : » 'J.'.“ . .. ' ; | "S X
-~ é - L ~:'0, ‘\\.‘.
. A . ~

"2HI =R LEE0I
MZ= ol 'SHIHEE01l..7




., -

THE ARTIST

MARSHMELLO'S

LIMITED EDITION

Soul Blas:‘

MITED EDITION
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ZERO SUGAR
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ZERO CALORIE COLA

Watermelon Strawberry Flavored

_—
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3 Tt,Rlo,"C_ALOIiIE CoL/
| ' Space Flavored

g

S

25RO CALORIE COL
Dream Flavored :
: Action Flavored

7
——

CURRENT

Coca-Cola Zero Sugar
330ml Slim Can



CRISP

CRACKERS
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Home / News / News release

Oct. 17, 2023

Whole Foods Market Forecasts Top 10
Food Trends for 2024
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024 Product Discovery Box

Trends Discovery Box 2024
£39.99

Quantity:

1

= ° The Next Big Things

”

5

Order Your Discovery
Trends Box 2024*

Get the first taste delivered to your door with our
exclusive, Discovery Trends Box 2024. In the
Whole Foods Market Trends Box, you'll get a
curated assortment of trending products, hand-
selected by our experts.

FREE postage & packaging.

*Valid starting 18/10 until sold out. Individual
product items cannot be exchanged. Sold as a
unit. While supplies last. Quantity limits apply.
Quantities limited. No rain checks except where
required by law. Available for shipment in England
only.




18 AUTHENTIC KOREAN
GOODIES INCLUDING:

page cultural guide ﬁ

36-

.0, 14 Korean shacks

)

* K-Culture merch™

7 1K-Pop/
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2024 CX
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2022-01 55,601,495,920
2022-02 30,948,351,160
2022-03 27,013,331,686
2022-04 30,420,878,560
2022-05 150,755,869,160
2022-06 158,169,411,310
2022-07 170,451,279,387
2022-08 152,301,737,785
2022-09 101,877,663,208
2022-10 61,573,899,594
KOBIS Eetit & #hd = 51 &

Ol 218 0

HEH
2023-01 124,073,209,373
2023-02 69,050,497,975
2023-03 80,022,634,615
2023-04 70,692,192,576
2023-05 118,882,108,121
2023-06 145,115,677,338
2023-07 140,029,163,086
2023-08 143,347,892,581
2023-09 65,266,486,160
2023-10 67,411,280,920

125 (212022 / @2 2023)
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A Bump Up
Consumer spending on admissions to movies,
live entertainment and sporting events

$100 billion
75
50
25
0
2011 15 20

Hot Tickets

Average ticket price for
American tours

$140

120

100

80

60

40 .

I - ; ' X I . ) x ’ :
2010 15 '20

Note: Pollstar years start in November. Data for 2023
covers November 2022 through May 2023.

Source: Pollstar












T

PAROCHIA

DE S.STERNN

LOUIS VUITTON




THEATRICAL







y
>

*ﬂ"".;*. I]H'LIIE'°I SAX|ES O E2A|?
SUSt= SHE Q| K AtS|= HEAl

e OO e O ™1

N 'c'él'o I=II'MO||k| HOoLI=SMH- T2 1!




F
R

n-11/17

. UNIQLO HARAJUKU




.’*"f:&ﬂ- "/1.:‘ .
3 . " : 4 = -
$ 5 . '
B - /
. r-:'h \ .
735—: 55 GREEN

HA4Z: BLFEAM

-

l
- ¥ -

MySize ASSIST | BRCHOTrAEWET S

BNSOBRBETEE
HAsnEs.,

— MCANS

ESETEEINR

ZHBENIEROEERRZECESTREI LN
TE&FT.







° AtO| 1o
‘7|H0| fiof=sl= _._Ec LIJ_EM”
| 24| = CHA|E 2 A
: “Journey?| &




Aeis £
£ = 222 MOS0l BISE H|AI 33 500012

Lﬂ
-)
-
-)
(=
O

=
-3 500001
1=ror™ 50000+

=[R2 H
of MY
o




"ANXIERERARNCROTE™




y
024 T1oTAL STRATEGY

I I

Ef|A #|0]
A H0] & T
o
Not-al
,WL—EIDIOE-I,-CI’C-;




#financialcleanse D e
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Solve
1 30 Day Financial Cleanse
§ Day One: Subscriptions

Marketing
Own
Lifespan ™

Desperate |

Relevant E

{8y macyninness

Financial
Cleanse

2023 Financial Cleanse, ... SHE'S BECOMING A FINA... Financial cleanse Day 11 ...

Cleanse Day
[‘.

i
Financial Cleanse

! Day 6: Your Inbox

. Al
[ (1] —

Thank you
50,000 followers!
AA "
_———

<-IQ)

=,
v« &2

ckto the, oO

88 \Welcomaba
%

vafinancial cleanse\ |
“ s 3
\

4 ¢ ay m’mcnl rlemse
. bobéemd / \%06 S

Couldn’t have timed that...  #financialcleanse day 3!...  Financial Cleanse Day 6: ...  #Inverted #budget ...



Reboot
Retreat




—

B

of all shoppers say G0

prevents them from living healthy
| 40% Gen Z |

u Gen Z members say
4 I n 1 U Eo i aury hinders wellness
[ vs. 20% of shoppers overall ]

bin10 / ~4Hy;

Gen Z Shoppers Millennials & Gen Xers

S ((Vle[e] [SRW14g} anxiety and depression

The Next Wellness Frontier,
a How America Shops® report conducted by WSL Strategic Retail, August 2022
© 2022 WSL Marketing Inc.
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Stress and anxiety surge alongside consumers seeking
support in mood-boosting food and drink products

TrendCurve: Mood Food
Stress Tracking stress on social (2020-2021)
1
@ Peak Covid-19 wave Average penetration
10 8.4%
5 5
2018 2018 2020 2021
Omicron surge of stress
Mood boost £ +7ppt Sep 2021 - Dec 202
|
US mood food sales
\ A+34% A+35%
o /\’\ Sleep, stress and mood Calmative and mood-
2018 2019 2020 2021 food & drink support support formulas

WGSN Social Media Data



15 Mood-Boosting Foods to Uplight Your Days

God Wleod ooty
o w /

Apples Avocados Bell Peppers Carrots

-
s
4]

Dark Chocolate Green Tea Kimchi Lentils Olives & Olive Qil

ps ™

Pumpkin Seeds Salmon Spinach Strawberries Zucchini

PATRICIA-BANNAN con
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View Traveller Profiles Join your hostel's Chat
See who's going! Chat with travellers 14 days before check-in

a9
¢ . Zebra Hostel

10 2 1am
. Soptile M. jJoined he Chat

. Hi, I'm Sophie from the UK &

Casey

23 years old, Canada ™ m

I'm travelng solo through Latin America for
the next 6 months!! Who's around? « Anyone want to checkout the

sunsat from King's H?
Speaks: B8 English, § § French e’ SO

Yas! I'd love to go
@ 20 [ 25 “
Countries Properties

el Bl ONUN- N SN
OOV VT H
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Well-trained

Untraineag




Les Metiers d Excellence
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Canadian Rockies Hiking & Camping

kA kx*x (0)
Share this trip f @ g

TRIP LENGTH GROUP SIZE ACTIVITY LEVEL

6 Days 4-12 30

Starting from

$3,199 for REI Members

$3,519 for non-members

-
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Backed by @ Yelp Guaranteed

V. VERIFIED

RealSelf Verified Doctors

Our Most Trusted Providers.

We've identified those that meet our multistep professional and patient

care requirements. LEARN MORE

FIND VERIFIED DOCTORS

realself.




@ Certified
Used Vehicles

docomo ~

OnlineShop mARE mmopz-na ) un O R

‘E\ e 3w BEL L SR 01"'.-1 120p (MW « RN d
mEEaNY oo A FrYR=Y + WR SHRAA K FAQ + BMVEDY

docomo Certified
FPOEDIEAT-.YVL—RAmmo

S0HHEOTWMBRIRT
BHhAhULA!

DOHA (MNP) TS55008~ 1540051 |
FRRENTISOMMWIIT | (docoma Certined IPhone XR 6468,/ 1286GH)
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