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FEMCG categories central to 2023 consumer spending intentions
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Private label

Value % growth vs. previous year

1 4. 00/0 Global

Europe

‘ Private label share capture West Europe
could be 25% of all grocery \

= East Europe
sales within 10 years ’

North America

Asia Pacific

Afiicsi Middla Esist — 43.6%
Latin America - 27.8%

Source: NelseniQ RMS MAT Q2 2023
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Good &
Gather-

Signature

Wood-Fired Crust Pizza
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Spinach | { Gather

& Goat Cheese ' 4 “Q-Ws. & V& w Signature

With Tomato Sauce and Topped
with Skoed Goot Choose,
Tomatoes & Spenach

ho Acttrl Flvors or Prsservetam
Nade wih Feel Creem

Alfredo Truﬁle

Pasta Sauce

C —

Made with Real Cream, ; }?’9 :
i%3lisn Summar Black Truffles 57500
& Extra Virgin Ollve Oil L
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Wanting to jump on the viral
snack train... follows link to

Caviar snacking all holiday long  #stitch with P @dzaslavsky | posting the golden osetra caviar  This is a TikTok viral food | wish | Do any caviar brands wanna
6, alihooke > 248.6K would genuinely love to try but...  review nextie #caviar... didnt try.. let's just hope | forget... hook us up? LMy monthly bill...

@R vannapadilla.. > 6922 & jupywrid D 176.7K @ alluredbeauty > 10.7 @ queencitytre... D> 2.5M
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Here's another awesome caviar  Midnight Snacking #caviarbutter Some chives would have been Affordable caviar deep dive... Snack time is back
snack to try! #caviar... #fitnessbread #markyscaviar delicious with this, needed som... #affordablesnacks... #markyscaviar ...

’ dishingitwith... > 10.3K ‘ dzaslavsky D 897.9K 0 trinhdoesthi... D 175K a bethennyfra... ©@ D 929.4K ‘: dzaslavsky D 1.4M
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THE ARTIST

MARSHMELLO'S

LIMITED EDITION

Soul Blas:‘

MITED EDITION
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ZERO SUGAR
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ZERO CALORIE COLA

Watermelon Strawberry Flavored
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25RO CALORIE COL
Dream Flavored :
: Action Flavored

7
——

CURRENT

Coca-Cola Zero Sugar
330ml Slim Can
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Home / News / News release

Oct. 17, 2023

Whole Foods Market Forecasts Top 10
Food Trends for 2024
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024 Product Discovery Box

Trends Discovery Box 2024
£39.99

Quantity:

1

= ° The Next Big Things

”

5

Order Your Discovery
Trends Box 2024*

Get the first taste delivered to your door with our
exclusive, Discovery Trends Box 2024. In the
Whole Foods Market Trends Box, you'll get a
curated assortment of trending products, hand-
selected by our experts.

FREE postage & packaging.

*Valid starting 18/10 until sold out. Individual
product items cannot be exchanged. Sold as a
unit. While supplies last. Quantity limits apply.
Quantities limited. No rain checks except where
required by law. Available for shipment in England
only.




18 AUTHENTIC KOREAN
GOODIES INCLUDING:

page cultural guide ﬁ

36-

.0, 14 Korean shacks

)

* K-Culture merch™

7 1K-Pop/
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FMCG categories central to 2023 consumer spending intentions
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OHEH

2022-01 55,601,495,920
2022-02 30,948,351,160
2022-03 27,013,331,686
2022-04 30,420,878,560
2022-05 150,755,869,160
2022-06 158,169,411,310
2022-07 170,451,279,387
2022-08 152,301,737,785
2022-09 101,877,663,208
2022-10 61,573,899,594
KOBIS Eetit & #hd = 51 &

Ol 218 0

HEH
2023-01 124,073,209,373
2023-02 69,050,497,975
2023-03 80,022,634,615
2023-04 70,692,192,576
2023-05 118,882,108,121
2023-06 145,115,677,338
2023-07 140,029,163,086
2023-08 143,347,892,581
2023-09 65,266,486,160
2023-10 67,411,280,920

125 (212022 / @2 2023)
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A Bump Up
Consumer spending on admissions to movies,
live entertainment and sporting events

$100 billion
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Hot Tickets

Average ticket price for
American tours
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Note: Pollstar years start in November. Data for 2023
covers November 2022 through May 2023.

Source: Pollstar












